
	 	 	 	 	 	 	 	 	  

Steven Potter Design        September 7, 2018 
5 Williamsburg Way 
Medway, MA 02053 

Tele  508-864-2580 
Email     stevenkpotter@me.com          
Website  www.stevenpotterdesign.com 

Summary - Website and Internet Presence

Client:  Twin Oaks Restaurant, Cranston RI   

Dated:  September 7, 2018 

Subjects:  Changes to Google & Facebook. 
        Price and Service Changes  

I.  General:  

Summary of “Today’s Internet” including Search Engine Optimization and Social Media. (USA) 

This letter is about your internet presence and the services we provide or can offer your business.   

Today’s Internet is substantially different than it was just 10 years ago.  With the evolution of the 
Mobile Phone into a Pocket Computer, The Power of Google and the Incredibly Explosive attraction 
Social Media has become, there has been an onslaught of changes, user options, data collection 
and value.  Because of this, I felt it was important to you and your business, to have a clearer 
understanding of where your interests may lie, and if there is a need to amend, introduce or 
expand your presence on The Web. (Fact) Most people, 85% specifically, search for local 
businesses online (Reach Local). The power of the internet has become immeasurable.  

I. April 2018, Google accounted for 93.5 percent of the mobile search market in the United 
States. With 56 percent reach among mobile audiences, Google Search is also one of the most 
popular mobile apps in the United States.  (statista.com)  
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II. According to official Google statements, nearly 60 percent of search queries globally now 
come from mobile devices.  The category with the highest percentage of mobile search 
volume was “Food & Beverage,” with 72 percent. (searchengineland.com) 

III. The implications are clear - if you're not able to reach your audience through mobile search or 
display, or you're not providing a satisfactory mobile experience, you will miss out compared 
to your competitors who are.   

IV. Facebook represents a huge potential market for your social media efforts.  Translating to new 
business. 

V. The total Facebook audience in the United States amounted to 214 million users. With more 
than 1.8 billion monthly active users, Facebook is the most popular social network worldwide. 

VI. In 2014, U.S. users spent an average of 39 minutes on the site every day and the social 
network has become a part of daily online usage for millions of users.  (statista.com) 

VII. Out of all industries, consumers read restaurant reviews more than any other industry    
(Bright Local). 

VIII. ** A half-star difference on a review rating can swing restaurant business by a whopping 27% 
(Foodbeast). 

IX.  Restaurants who respond to customers on social media will win as 71% say they’re more likely   
to recommend a company that responds quickly to them on social media (Forbes).  

X. Online orders are growing in popularity as 57% of customers order their food from a website. 
Tables are all full?  Continue filling your register with take out or delivery.(Toast Tab).  

XI. Americans spend around 12.5% of their income buying food (BLS). As you know, since this is 
one of the reasons you’re in this business, there’s money to be made serving food.  

XII.  A study found 75% of consumers have used Facebook to decide on what restaurant to eat at 
(Social Media Monthly). The influence of Facebook on purchasing decisions is only rising higher.  
Image views greatly out number text views.  People read only what’s important.  Pictures tell 
most of the story they are looking for. 
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So What am I Saying and Why: 

• Registration of Your Business Listing within Google Search Results, & Keeping that information 
up to date, are a vital aspect of your business success.  Both with new and returning clients.   

• Quality, useful, and Clear content in both The Google Web Tool Box and Your Facebook Page                 
can make a substantial impact on your business’s bottom line.  

• Consistent monitoring of your Customer Reviews and responding when required, can change the 
impression you leave online.  

• High Quality Images and Presentations appeal to peoples emotions. (Ever look at a High Resolu-
tion Image of a Food, and your mouth begins to water, you find yourself all or a sudden hungry?)   

• Keeping your listings in Social Media and Google clean and fresh.  Remove distasteful, old, unat-
tractive and confusing content.  Utilize tools to hold peoples attention, get them to engage.  

• Take Photos!!!  But make sure they are clean, well focused and the lighting is proper. Hire a ser-
vice that is experienced, up to date and consistent with it’s knowledge and application of 
Google’s Webmaster Tool Box and Social Media.  A firm that stays up to date with changes within 
the internet marketing spectrum  (Like us)  We also provide consultation to teach you and your 
staff how you can handle this in house.  Not recommended though 

What’s coming to Steven Potter Design?  For the past 9 years, through study, research and expe-
rience, I have gained great insight to the working and successes to be found with these platforms.  
I regularly apply and provide these services now to several of my web clients, with amazing return 
to their investment.   

With the popularity and strength of these platforms, and the proven successes we are able to pro-
vide our clients, our new customer base is expanded rapidly.  With this expansion I now have a 
need to hire an assistant to help in administering these services.  What’s that mean to some of 
you? 

• Staring November 1st, if you wish to have us start, continue to, or provide the setup and daily 
maintenance and monitoring of your Google and Facebook presence, there will be new fees as-
sociated.  I will provide a list of those fees, services, options and available payment plans later 
in this presentation.  However, rest assured, this is not by any means a service that will nega-
tively impact your Advertising and Marketing Budgets.  It would be safe to say that this service 
will pay for itself in a very short time. 

• We will also provide you with statistics and results of your account from this past year if we 
have access to them.  You will see for yourself the value and power in properly using The Google 
Webmaster Tool Box, and Social Media. (if you received this service from us in the past, we will 
attach you results and insights)  As always, I take our relationship seriously, please do not hesi-
tate to schedule an appointment if you wish to sit and discuss this further with me. 
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Descriptions of Terms often used when talking about website success: 

Old school hit counters on websites just don’t mean a thing when it comes to understanding how many 
people are actually visiting. Surprised? Well, you should be! Website statistics say a lot about your web 
activity, popularity and success, but if you can’t read the numbers properly, you might find yourself greatly 
misinformed. 

Hits 

Often, people think that the term “hits” refers to the number of individuals that are visiting a website. 
This is NOT true. “Hits” actually refers to the number of files that a website has to request. And, a file can 
be anything from an image to a video on a page. So, if you have an HTML page that contains 3 images and 
a video, all of these files will be requested from the server upon page load. That means the hit counter 
will add 5 hits for the one visit. 

Hits statistics are a great resource for webmasters when analyzing attributes such as server load, page load 
errors and website speed. 

Visits 

A visit refers to a visitor’s session with your website. During the session, the user can view any number of 
pages, but the visit as a whole will count as one. The session ends when the visitor navigates to a new 
website, closes the browser or is inactive for a certain period of time (i.e. 30 minutes). If the visitor 
returns to the website later in the day, this will count as the second visit. 
Visits, when compared with the next term – unique visitors, can help a webmaster understand the number 
of times visitors repeatedly enter a website. 

Unique Visitors 

Unique visitors refers to the number of unique individuals that visit a website within a specific timeframe. 
The time period set can vary depending on the tracking system in use, but it can be a week or month, for 
example. There are usually two ways to track unique visitors, and this may be through a tracking cookie or 
by unique IP addresses. So, if your tracking method uses a month long tracking cookie, one web user can 
visit the website as many times as they want during that time and only have it counted as one visit. 

The unique visitor tracking method is good because it shows a business website how many potential 
customers they have browsing the site. This number is much more beneficial to a business, as opposed to 
hits. 

Page Impressions / Page Views 

Tracking page impressions can tell a webmaster which pages have interesting content, as well as indicating 
the overall site popularity. A page impression is literally the number of times a page is loaded. So, if you 
have one unique visitor, but 20 page impressions, this tells us that the site was interesting enough for the 
visitor to click around and explore. On the other hand, if you have one unique visitor, but 2 page 
impressions, this shows that the content, navigation or other aspect of the website was not sufficient 
enough for the visitor to browse around. 

Page impressions can also tell you how to better target content for web visitors. Let’s say you have a blog 
article that gets hundreds more page impressions per day than others. Apparently, that information was 
more intriguing and interesting to your web visitors than others, thus giving you a better idea of what 
future content is better suited for that audience. 
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Google Analytics 

A while back, we did an article on Google Analytics and how it can be used for traffic analysis. This FREE 
tool is amazing and can help you track your unique visitors and page impressions… and a whole lot more. 

Since bringing up Google Analytics in this blog post, we’ve received a few phone calls about how to 
actually install the script they provide. Well, after signing up, Google gives you a handy little block of code 
that you have to insert in the code for EVERY page you want to track. 

Installing Google Analytics 

• For normal website installation, you will want to include the script just before the </body> tag on all the 
necessary pages. 

• For a PHP or CMS driven website, you can place the code at the bottom of the index.php page (or 
equivalent), or in an included file that will pull into each page. 

• If your website uses frames, it is suggested to put the tracking code in the page containing the frame, 
and in the content that goes in the frame. (Source: www.facebook.com/notes) 
 

Call or write us if this is all above you or overwhelming.  We are here to serve you, so that you 
can continue to serve the rest of the world with the great products and services that you have 
been offering for years and years. 
    

Sincerely, 

Steven K. Potter 

_______________________________________  Date: _______________ 
Steven K. Potter, Owner, Steven Potter Design 
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Client: Twin Oaks Restaurant 
Services: Google Registration, Website and Facebook - PDF Summary of Insights listed & attached. 
Stats Attached: PDF Summary from Facebook and Insight Stats from Google My Business. 
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Stats Attached: GOOGLE Insights  

Top 10 of 1,000 ways people find you on the internet, Key Search Words and phrases: (1 Month) 

These terms are also called Tag words, which can, or should be used, in the Meta Tagging of your  
website and Social Media Headers and Footers.  Many of Today’s Applications offer Tag Line  
selection boxes. 
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How customers reach your business: (1 Quarter) 
This is where the proper use of Key Search Words and Meta Tags can influence consumers search 
results 

Where customers view your business on Google: (1 Quarter) 
When a consumer searches, a “Search Results” Page appears that lists you and business like yours.  
On that page is the Search Listing and Maps. Here are the results of what the consumer uses to 
find your business. 
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The most common action customers take on your Google listing: (1 Quarter) 

What your Business is known for on Google. 
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Popular Times: Available for each day of the week.  Can be useful when deciding days and times 
to get creative and market specials, promotions, or events. 

Photo Views for the last quarter: 
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Demographics - Age/Gender:  Useful when creating targeted promotions to generate new business 
or attractions. 
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Website:  Mobile vs. Desktop vs. Tablet 

Mobile Device: 
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